3 Book Cover Design Tips To Consider
Before Creating Your Next Book

Written By Frank E. Deardurff III - That One Web Guy!

The information you are about to read was created with the hopes of saving you a lot of
time, money and headaches.

It was written for those that are getting ready to publish a book (physical or digital) or
maybe those that have a book already but are not getting the sales they are wanting.

Be sure to print this out and take notes in the areas provided as you start or continue
with your next book cover designs.

Here is a quick table of contents

Does the Overall Design Grab Your Attention.

Is The Title Intriguing Enough

Does It Have A Reason Why For The Reader

e Wrapping It Up

This information provided to you from http://imakebookcovers.com



http://www.google.com/url?q=http%3A%2F%2Fimakebookcovers.com&sa=D&sntz=1&usg=AFQjCNH6dlh-K1f6iPANIo8GcqY1IjKOaA

Does the Overall Design Grab Your Attention

You always hear people say “You can’t judge a book from it’s cover”. While this maybe
true to a point, the fact is that it happens every day. People DO judge a book by it’s
cover. I would guess that 95% of the time a person will pick up a book because it’s
visually appealing.

The best way to think about this is to envision yourself in a bookstore and you’re
walking down the aisle. How are far are you from the book shelves at any given point?
In most bookstores I’ve been in you would be a couple of feet away from the shelf itself.

Many times you just see the book spine but in some instances the book cover is placed
outward so that you can see them as you walk past. Same at Newsstands; or Airports,
Bus stations etc.

At 3 to 5 feet away you most likely can’t even read the book title right? You need
something in your cover design that will reach out and grab their attention, and draw
them in closer to read your Title.

This can be done in several ways whether it is a one word or short title in a large bold
font to an eye appealing graphic that makes the potential reader to pick it up and check
it out further. It may even be a great color combination that stands out more than the
others on the shelf next to it.

In this digital world we live in we must also consider online shoppers where they have
access to millions of titles at their fingertips. You only have a split second in many
cases to grab their eye as they are scrolling or swiping past hundreds of covers in a
matter of minutes. Scrolling, scrolling,scrolling until something screams for attention.
Your Book has to have visual appeal to make them want to take a second longer to find
out more, some aspect that makes them want to check it out.

The best way to decide what will grab your readers attention is to know who your
readers are!
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Think about who your reader actually is.
e Are they male or female, or both?
e What colors appeal to them?
e What designs appeal to them?
e What are other books they may have read?

Research your market check out online bookstores for your topic and see what are best
sellers in your area. On many of those sites you will see “People who have bought this
book have also bought...” are there similarities in design of those books?

Here is an exercise for you:

1. Go to amazon.com and go to the section your book will be in.

2. Sit back in your chair so you can’t really see the title and make note of what
covers grab your eye.

3. What elements of that book made you pick out that cover from the others on the
page?

Take note of the items from each of the lists above before proceeding to the next
section.
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Is The Title Intriguing Enough

When the potential reader DOES look at your book cover and then reads the title, will
the title intrigue them to want to read the sub title, or even flip the book over to the
back cover to find out more about the book?

Between the Title and the SubTitle the reader should either know what the book is
about or peak their curiosity to want to find out what is in side.

Your book title should be unique. You wouldn’t want someone to see your book title
and think “I’ve seen this somewhere” or “I think I’ve heard about this one already”.

Don’t Rush It!

You’ve spent hours upon hours in writing your book you should spend ample amount of
time on the title as well. After all isn’t it really the title that gets your book read?

Most book buyers will not pick up a book flip through it and decide whether or not that
is the book they will buy and read without first reading the title.

Think about this you are standing at the grocery store waiting to pay for your items and
they have these rows of magazines hanging there. What gets you to buy a certain issue?
It’s the Headlines (or titles) to the stories on the front page. Right?

Sure it could be the fact you know that magazine is usually good for topics you like to
read but 9 times out of 10 it’s because you spotted a headline you are willing to pay the
five dollars to find out more.

The same should be true with your book! The buyer should look and the title and say
Yes, I want to find out what is in this book, I must know what is in it.

Somethings you should really consider when writing your book title are:
e Who is my target audience?
e What kind of words do they use?
e What action words appeal to them?

Again, research is your friend. Visit bookstores online and off, and check out the
section your book will be in.

This information provided to you from http://imakebookcovers.com

4


http://www.google.com/url?q=http%3A%2F%2Fimakebookcovers.com&sa=D&sntz=1&usg=AFQjCNH6dlh-K1f6iPANIo8GcqY1IjKOaA

What titles appeal to you and make you want to pick up that book. Check out the books
near buy for suggested books for that genre. Write down these titles.

”'
.

One major thing to remember “You are NOT your target market

Just because you wrote the book it doesn’t always mean you are the typical person
reading the book.

That is why it is important to do the following exercises.

1. Write a sentence about what your book is. You may need to write several
sentences. Think about how you would describe your book if you were telling a
friend about the book you just wrote.

2. Highlight key words from those sentences that stand out. You may find certain
words are repeated.

3. Go online and use a search a site such as google and enter those keywords make
a list of all keywords that come up with the results that is similar to your book.

4. Use keyword tools such as “Google Keyword Tool” to find out what others are
using to find similar information.

5. Start writing headlines from the combined information of your sentences and
the keywords you’ve compiled. Try to come up with 10 - 20 titles more if
possible. Sometimes just changing an action word (verbs) can make a difference
and change the title.

6. Read these titles out loud. Does it flow?

7. Pass your list around to your friends (or make a survey) find out which of these
appeal to them. Give them the option to submit a suggestion.

8. Take these results and narrow it down. Maybe ask around again.

9. Once you’ve narrowed it down determine a winning title.

As a marketer one thing I like to do is check and see if the domain name is available for
any of the titles I like. That way when I’'m ready to start selling the book I know I will
have a website that matches the title. Of course with that being said it is always a good
idea to have your name as a domain as well.
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Does It Have A Reason Why For The Reader

Something that keeps a book from getting purchased is that the reader can’t tell what’s
in it for them. They’re interested in the book they have it in their hands and then put it
down without buying, why? Because, they didn’t see any details that would feed their
desires of what they were looking for in this book. Meaning they were looking either for
information that gave them an answer to a problem, solved an issue they were looking
for, provides education in an area they are looking to grow in or if it is a fictional book
provide a plot or scenario that intrigues them.

This is where you seal the deal, you must use the cover real estate wisely. By using the
sub-title, the back cover and image elements together you MUST feed their appetite to
give them a taste of what the book will give them.

Many times you see the back cover wasted by an about the author or just images. And
unless you are a well known author where your name alone will sell a book you need to
utilize the real estate you have to make the potential buyer want to buy.

Here are a few things to consider for your back cover:
In this book you will learn...

Testimonials

As Seen on/in

Stats about the subject

Facts about the topic

Storyline teaser

A SHORT bio to qualify your ability

Each of these items give the potential to tell the reader that they want the information
in this book and it satisfies the need they are looking for.

Of course you always need to remember that to much of a good thing can cause
confusion and a confused buyer never buys. What [ mean is if you put too much
information on the back cover they won’t read it because they can’t easily scan it and
seems like too much work.

You need to make sure to keep a happy balance. One thing many people forget that
“white space” is a design element as well.
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The final element to discuss is the Subtitle. The sub title should enhance the title,
again another place for the reason why. The title makes a statement and the subtitle
explains or answers that statement.

It is also a good opportunity to strategically add your keywords that you researched
earlier.

The best way for me to demonstrate this is with some titles of books that come to mind.
I will start with one of my books as an example.

50 Biggest Website Mistakes - Secrets to Getting More Traffic, Converting More
Customers & Making More Sales.

You can see in this example the Title “50 Biggest Website Mistakes” lets them know the
book will tell them what the biggest mistakes are, but the subtitle tells them that by
avoiding those mistakes the rewards they can achieve.

One title that has caught my eye in the past is Blink - by Malcolm Gladwell.

Blink - The Power of Thinking Without Thinking.

In this Title “Blink” grabs your attention and makes you question. The subtitle gives
you a little more to think about and intrigues you to want to find out more.

Another Malcolm Gladwell Book:
The Tipping Point: How Little Things Can Make a Big Difference
You can easily see how the subtitle enhances or even completes the title. It can make

or break the first selling point of your book so make sure you take the time needed to
research and develop the best combination that works for you.
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Wrapping It Up

The purpose of this information is to help you achieve your goals of creating a
successful book. We always believe that the content of the book is what the reader
really wants and needs but if they never get to the content then all is lost.

My hope is that you are able to apply some of these tips in the previous pages and it
helps you reach your goal of getting your book read.

Our Job at “I Make Book Covers.com” is to give you the design you ask for one that ’'m
sure you will find of great quality to assist you in acheiving your dream of a successful
book.

Visit: http://imakebookcovers.com today and select the package that is best for you.
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